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DEFINITION
Refund rate measures the percentage of sold

units that customers request a refund for.

Formula:

(Number of Units Refunded ÷ Number of
Units Sold) x 100%
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WHY IT MATTERS?
1️⃣ High refund rates can lead to warnings or

suspensions.

2️⃣ Refunds reduce margins due to restocking and

shipping costs.

3️⃣ High refunds correlate with low reviews and ratings.

4️⃣ “Frequently Returned Item” Badge. Potentially

harming sales.
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CAUSES OF HIGH
REFUND RATES

1️⃣  Misleading listings (inaccurate descriptions or

images).

2️⃣ Product quality issues (defects or inconsistencies).

3️⃣ Delivery problems (damaged goods or long delays).

4️⃣  Poor packaging or labeling errors.
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1️⃣ Optimize Listings: Clear descriptions and images.

2️⃣ Improve Product Quality: Conduct inspections.

3️⃣ Monitor Customer Feedback: Address common

complaints, and always monitor recent feedback.

4️⃣ Enhance Packaging: Prevent damage in transit.

5️⃣ Educate Customers: Add instructions or guides.
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HOW TO IMPROVE
REFUND RATES



7️⃣ Utilize inserts: Include inserts asking customers to

leave feedback and provide an email for dissatisfied

customers to contact you directly.

8️⃣ Use Amazon’s "Contact Customer" tool to respond

to 1-star or 3-star reviews. Offer courtesy refunds or

gather additional details to resolve issues.
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HOW TO IMPROVE
REFUND RATES 2.0



Monitor the VOC Dashboard regularly. Identify
skus with poor “CX Health” rating. 

Once you click on affected skus, you can discover
the Long-Term and Short-Term Return Rates for

your products.

Utilize tips in page 5&6 to enhance your customer
experience, and minize return/refund rates. 
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VOICE OF THE
CUSTOMER



Ready to
Minimize
Refunds?
Apply the tips mentioned & feel
free to contact us for a
Complimentary Amazon audit.


