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AMAZON’S NEW ADS REPORT!



Amazon’s Conversion Path Report shows how
customers interact with multiple ad touchpoints
before converting. For now it includes:

Date
Brand
Sales  Purchases 
New-to-brand product sales  
New-to-brand purchases 
Path sales %

 Take a closer look at the report…

What is the Conversion Path
Report?
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Glimpse of the Conversion
Path Report

By analyzing paths like 'Display (Sponsored
Brands) > Sponsored Products > [Purchase]‘
you can identify which campaign types contribute
the most to your conversions.
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What’s Missing from the
Conversion Path Report?
A good initiative from Amazon, yet still limited. Key
metrics that could make it a truly actionable report:

🚫 ACoS/Spend: No visibility into the total cost
of advertising across paths.
🚫 CPC: No breakdown of cost per click for each
touchpoint.
🚫 Conversion Rate: No data on how path
sequences affect the likelihood of a sale.
🚫 Organic Interactions: No way to see if
organic clicks influenced the path.
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Hidden Gems ⛏️ in the
Conversion Path Report
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While the Conversion Path Report lacks Clicks, CPC,
ACoS and Spend data... it introduces a game-
changing insights for Amazon Sellers.

It now includes New-to-Brand metrics for
Sponsored Products—accessible for the first time
in this report.

Discover next how you can unlock greater value and
drive efficiency from the Conversion Path Report...
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3 Ways to Optimize with the
Conversion Path Report

1️⃣ Low Purchases: Identify paths with low
purchases and check spend for those campaign
types to uncover inefficiencies.

2️⃣ Repeat Customers: Subtract total purchases
from New-to-brand purchases to discover how
many repeat customers you've got per path.
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3️⃣ Repeat Customer %: Divide repeat customers
by total path conversions. Paths with high repeat
customer percentages will indicate campaign/types
that retarget your loyal customer base.

If LTV is a priority for your brand this is particularly
helpful KPI to help drive repeat purchases and
revenue. 

The CPR is only available by brand, I’m excited to
see if Amazon will expand this to SKU-level insights.

3 Ways to Optimize with the
Conversion Path Report....

nivoads.com



Leave a comment

Save for later

Like this post

Find this helpful?

3x Your Amazon Sales!
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